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Contact: hatty@provokateur.com

Location: Hampstead, London

Contract: F/T

Design disciplines: Digital

Position: Digital designer

Salary: £30,000 - £40,000 (salary based on experience)
Start date: asap

Provokateur is an award winning ethical communications agency looking for a Digital designer
with proven experience, looking to develop their skills further and progress to the next level. We
work with businesses we believe in and on issues close to our heart and have been privileged to
work with some of the big names but also emerging names in charities, social enterprises,
ethical businesses, education, arts and beyond.

Our work is varied, and includes a mix of digital projects (websites and apps), branding,
campaigns and much, much more. No two days are the same, there are always new and
interesting projects to keep us on our toes. We work as a team, we're all adept at getting stuck
in, supporting each other, and working to tight deadlines if needs be.

You will be reporting to an experienced Creative Director who is keen to develop and grow
people on the team, especially in the exciting ever changing digital world. This is the perfect
opportunity for a passionate digital designer to move up to the next level and help to shape our
approach — the right candidate could really have an impact here.

We offer our clients creativity and a new way of thinking and we want you to share our passion
for all things design from photography to branding to online. If you're the type of person who is
always thinking up new ways to tackle design briefs then we want to hear from you!

A creative thinker you'll be able to take a brief from concept through to completion and impress
with your visual identity, eye for photography and strong layout skills. When it comes to the
digital world you need to complement your stunning designs with a true understanding of the
web and how it works.

Key skills

» Creative thought leader - Brainstorming and conceptualising forward-thinking,
cross-platform digital design ideas

» Experience — Of working on and delivering websites and digital projects

» Technical - Work closely with our developers to deliver and inspire

» Up-to-date - Understand and leverage the latest trends and technologies

» Communicate - A strong communicator you should have the ability to articulate and support
design decisions based on the brief and agreed strategy



Organised — You should be able to juggle multiple projects and adapt to changing priorities
and tight schedules.

You’ll need to have;

Bags of initiative and common sense

Energy, enthusiasm and a good sense of humour

A keen interest in the ethical world / third sector would definitely help

Proficient with Adobe Creative Suite (lllustrator/Photoshop/InDesign a must, Premiere/After
Effects/Fireworks nice to have) and with at least a basic understanding of HTML and CSS
A degree in Graphic Design or related subject.



